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 1G1E, X|FE2{2, Nike, Google,
Naver, Apple, Mercedes-Benz,
McDonald's, Johnson & Johnson, BMW,
Jaguar Land Rover, P&G, GM, eBay, Job
Korea &

Profile

- MAKSE R
o TNMSOHAIE 22%

* Google, Naver, Apple, KT, L'Oreal, Mercedes-
Benz, McDonald'’s, Johnson & Johnson, BMW,
Jaguar Land Rover, P&G, GM, eBay, Job Korea,
X 7|2, HSAD, Innocean, KBS, MBC, SBS, CJ
E&M &

Stan Shin
Senior Partner

Profile

MAK Senior Partner
* eBay Global Procurement & head of APAC

*  Oracle Australia Commodity manager for
APAC, Oracle Korea Purchasing manager

* PRADA Korea Logistics & MIS manager

* Kintetsu World Express Korea Sales &
Customer Service manager
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